Attachment 1
Descriptions of Organizations and Constituencies
Office of Communication, Inc. of the United Church of Christ

The United Church of Christ is a not-for-profit religious organization, formed in 1957. Tt has
approximately 1.4 million members who make up over 6,000 congregations in the United States
and Puerto Rico. The Office of Communication, Inc. of the United Church of Christ is
responsible for developing the Church’s policy towards mass media. UCC has actively defended
the public’s rights in the communications filed for over 30 years. UCC has also participated in
numerous FCC and judicial proceedings representing the rights of the viewing and listening
public.

National Organization for Women

The National Organization for Women is the largest feminist organization in the United States,
with a membership of over 500,000 women and men in more than 550 chapters in all 50 states
and the District of Columbia. Since its founding in 1966, NOW'’s goal has been "to take action
to bring about equality for all women. NOW continues to have a strong interest in the
accountability of the broadcast industry.

Media Alliance

Media Alliance 1s a 22 year-old nonprofit training and resource center based in San Francisco,
California, for media workers, community organizations, and political activists. The
organization offers a wide variety of services and support to its 3,000 members and group
affiliates, including a computer lab for freclance journalists. Media Alliance also publishes
MediaFile, the San Francisco Bay Area’s media review, and People Behind the News, a
comprehensive guide to media outlets and journalists throughout the Bay Area.
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Mapquest Driving Directions From Clinton, NY to New York City
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Total Distance: 253.90 miles Total Estimated Time: 4 hours, 37 minutes

DIRECTIONS DISTANC

. 1: Start out going Northeast on NY-128. 4.29 miles
2: NY-12B becomes NY-5 E. - 5.03 miles
3: Take the I-790 E/RT-5 E/RT-49 W exit towards [-90/ROME, , 0.18 miles
4: Keep RIGHT at the fork in the ramp. B 0.21 miles
5: Merge onto [-790 E, 1.23 miles
6: Take the 1-90 E exit. 0.27 miles
7: Merge onto [-90 E (Portions toll). 83.85 mile
B: Take the I-87 S exit towards NEW YORK. 0.38 miles
9: Merge onto NEW YORK STATE TRWY S (Portions toll). 127.32 mil

10: Take the PALISADES PKWY SOUTH exit- exit number 135- towards NEW JERSEY. 0.39 miles

- 11: Merge onto PALISADES [-PKWY S, 18.16 mile

1 12: Take the HUDSON TER. exit. 0.51 miles

:13: Merge onto I-95 N, 1.01 miles

1 14: Take the RT-9A/H HUDSON PKWY/US-9/178 ST exit. 0.11 miles

| 15: Keep RIGHT at the fork in the ramp. 0.34 miles

| 16: Keep LEFT at the fork in the ramp. Q.27 miles.

17 Merge anto HENRY HUDSOMN PKWY ., 4.79 miles

i 18: HENRY HUDSON PKWY becomes JOE DIMAGGIO HWY. _ 4.64 miles

19: Turn SLIGHT LEFT. 0.07 miles

120; Turn SLIGHT LEFT onto CHAMBERS ST. 0.40 mites

21: Turn RIGHT onto CANYON OF HEROES/BROADWAY. 0.01 miles

Total Estimated Time: Total Dist

4 hours, 37 minutes 253.90 mi

= g - m— ——— —

-’"“%A 'hfan mm (50 Juﬁtﬁ:?‘; 'f

: fprehlgl ._‘."a""'m" Rotterdam ‘\Iban‘g’ - i

o lthaté . Oneontg : i L,:tar.r:r:rd Plths'fleld i _{-}dams

NEWTIEM S!(ll\!}': DE”!I "HU&SDH
~iElmira
,-~|

poy 5

ienxey

B - Foley square

2

=

v . & . -
' T LU
L.k“;;@j’ g_rsf,a-w u |ty ‘H ill Pcr‘l\ g«j}ff
ST

S f o

1P iinhnnef20a @ 1 .-],rm M«é I
©20C1 MapQuest.oom, Inc k" 4 4 e 20 i "ﬂ'WNEW cark. “ch'n- -

L e Ll ‘Duwntown % .
Allngnns reserved  Use . Hospltal iy
Sublect ro License/Copvright MR DAL i <5\

<2001 MapQue'st oom, Inc.; @2001 Nam:atnn ™
Tachnoibgies

These directrons are informational only, No representation 1s made or warranty qiven as to their content, road conditions ar route usatility or
expeditiousness. User assumes all nsk of use. MapQuest and its supptiers assume no respansibility for any loss or delay resulting from such us

P I

Ay

21102 0:04 PM



sERpe ot oTTOSToedUMNMGL WA GV EL LT il

eople  Services Information Business Tourism Education -
Welcome
“The Chosen Spot" L vnats
D R DR PRI T R TR SR [ B e
! *[ Current Temp: _
! "
i Suelvame roo U, e Cor) it ——
J sereese o s i |Chamber ot Co
§ %, Commungs C
1 i ',M;‘[
3 A L tomrrad
: Search
; Cuntacy
i :
Adverti
: . e e e ; Here
\ - Canandaigua, NY 4 o
! i for $25.
4 Canandaigua, New York is a thriving community located about 30 miles southeast of *? Click Here
3 Rochester. Located at the north end of the 16 mile-long Canandaigua Lake, in the 4
scenic Finger Lakes region of upstate New York, Canandaigua has been the seat of b
i county government and the business and commercial center of the area since its
1 founding in 1789. i
;
p - T e = 1
1 B
:
i 1
f Sl s Dt '
: R : R E
H 1
Ask the Mayor and other Online Forums %
There aren’t many communities where you can speak with the Mayor online and have i
them talk back directly to you, but we're one of them, so if you have sormething on your
4 mind here is your chance to share i,
1 ¥
1
About Canandaigua, NY
! Facts and FAQ's About Canandaigua, NY - An Information and Referral Service
- Provided by the City of Canandaigua. ;
4
T § . %
%
.+ Business Index §
1 Check out the many local businesses that are now online! if you're not listed 1ei 15 g

Community Calendar

21102 6:102 PM
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Mapquest Driving Directions From Canandaigua, NY to New York City
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Total Distance: 318.97 miles Total Estimated Time: 5 hours, 51 minutes
DIRECTIONS DISTAN

1: Start out going Northeast on CR-32 towards NY-21 by turning right. 1.44 mile
(. 2: CR-32 becomes NY-21. 0.37 mile
. 3:Turn RIGHT onto Us-20. 1.65 mile

4: Turn LEFT onto NY-332 N. B BT mile
| 5: NY-332 N becomes NY-332 N/NY-21 N, 0.42 mile

6: Turn RIGHT onto NY-21. 7.26 mile

7: Turn LEFT to take the 1-90 ramp. 0.14 mile

8: Keep RIGHT at the ferk in the ramp. 0.28 mile

9: Merge onto I-90 E (Portions tofl, o _ 50.43 mil
10: Take the 1-690/RT-630 exit- exit number 39- towards SYRACUSE/FULTON. 0.67 mile
111: Keep RIGHT at the fork in the ramp. o } 0.13 mile
i12: Merge onto [-690 E. 8.76 mile
'13: Take the I-81 S exjt towards BINGHAMTON. 0.21 mile
14: Merge onto [-81 S. 130.02 m
15: Take the 1-84 E/1-380 E exit on the left towards MILFORD/MT POCONO. 0.50 mile
16: Merge onto 1-380 E. S R 27.13 mil
17: Take the 1-80 E exit on the left towards STROUDSBURG. 0.79 mile
118: Merge cnto [-80 E. 63,54 mil
519: Take the [-280 E exit- exit number 47A- towards THE QRANGES/NEWARK. 0.57 mile
20: Merga anto [-280 E, 15.81 mil
21: Take the CR-508 E exit- exit number 17A- towards JERSEY CITY. 0.55 mile
22:; Merge onto NEWARK & JERSEY CITY TURNPIKE. 1.52 mile
23: NEWARK & JERSEY CITY TURNPIKE becomes NEWARK & JERSEY CITY TURNPIKE/N]-7 S. 0.85 mile
24: NEWARK & JERSEY CITY TURNPIKE/NJI-7 S becomes NEWARK AVE/NJI-7. 0.23 mile
25: Stay straight to ge onto NEWARK AVE, 0.09 mile
26: NEWARK AVE becomes US-1 & 9 TRUCK/US-1 TRUCK S/US-9 TRUCK S. 0.53 mile
27: Turn SLIGHT RIGHT onto US-S N/US-1 N/US-1 & 9 N. (.04 mile
28: Take the US-1 N/US-9 N ramp. 0.14 mile
29: Merge onto US-1 & S N. 0.96 mile
30: US-1 & 9 N becomes 12TH ST, 0.45 mite
31: 12TH ST becomes BOYLE PLZ. 0.05 mile.
32: BOYLE PLZ becomes HOLLAND TUNNEL, 1.91 mile
33: Turn SLIGHT RIGHT. 0.04 mile
134: Turn SLIGHT LEFT ontc LAIGHT ST. 0.15 mile
{35: Turn LEFT onto JOE DIMAGGIO HWY/WEST ST/W SIDE HWY. 0.30 mile
36: Turn SLIGHT LEFT. 0.CG7 mile
37: Turn SLIGHT LEFT onto CHAMBERS ST. 0.40 mile.
38: Turn RIGHT onto CANYON OF HERQES/BROADWAY. 0.01 mile
Total Estimated Time: Total Dis
5 hours, 51 minutes 318.97

1 of?2

271102 6:08 PM



wysIwye: 609 httpr, www.mapguest.. aigua& 2i=DbetvmalUDbE%Y3d& a0+

New York, NY
US

Mapuest: pnving bhirecaons

» MAPRVEST™S /"’c’ornWQ.l[b
 (BATTIE pererborough Y @

§ Harrisbu?g

‘ ® thlidﬂﬂhld
: l-‘mnmylvanm ,TJ‘.EJ
o Md\‘ Vid nd ik _
S S L Washington P - . y
~ ® Pt "‘.m J/"ﬂ’ﬁw:‘r}“\ &
2001 & =t — ) ) , =
G©2001 WapJuestcom, Inc.y | . ., Coaw it ‘C‘
Al et cesered. Lse NMAN T 2o ‘ HUSD*“' Jh
= . Yiln Y . / . @
. L o

Subjert te LicensesCagyriqht
O2021 MapQuest.oom, Inc,O”’Om Mawization “_
.

Tachnobagiks s

These directions are informational oenty. No representation is made or warranty given as te their content, road conditions or route usability or
expeditiousness. User assumes all nsk of use. MapQuest and its suppliers assume no responsibility for any loss or delay resulting from such us

HBLL HEW!

ALL HEW!
Metscape 6.2 CNET.com DM Netscapes.2

CNET.com

CNET.com says Netscape 6.2 is...

CNET.com says Netscape 6.2 is...

Privacy Policy & Legal Notices
‘& 2002 MapQuest.com, Inc. All rights reserved.

Paer=NA

2:11:02 6:08 PM



Attachment 4

Expanded Local Radio Ownership and Market Concentration Study
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Local Radio Ownership and Market Concentration Study

Purpose:
The purpose of this study is to analyze the effect of changes in radio station

ownership rules on ownership diversity by comparing radio station ownership in 1993 to
ownership patterns in 2001. In addition, this study also analyzed whether reductions in
independent ownership of radio stations in local markets has led to greater concentrations
of market power during that time period.

Design and Methodology:

Using data from BIA Financial Network, this study incorporates a cross sampling
of 31 of the 286 local radio markets listed in the 2001 BIA Radio Ownership Report*
comparing changes in ownership and market share concentration from 1993 to 2001.
Specifically, the BIA sources are based on data from “Summer, 1993 and “July, 2001.”*
The radio markets in this study were grouped by size as either large, mid-level or small as
measured by their Metro Rank.** The eleven large markets used in the study followed
with their Metro Rank in parentheses are: New York, NY (1), Los Angeles, CA (2),
Chicago, IL (3), San Francisco, CA (4), Philadelphia, PA (5), Dallas-Fort Worth, TX (6),
Detroit, M1 (7}, Boston, MA (8), Washington, DC (9), Atlanta, GA (11), and Charlotte,
NC (37). The thirteen mid-level markets are: Las Vegas, NV (39), New Orleans, LA
(42), Jacksonville, FL (52), Birmingham, AL (57), Tucson, AZ (62), Des Moines-Ames,
IA (92), Spokane, WA (94), Youngstown, OH (104), Lexington-Fayette, KY (106),
Tyler-Longview, TX (143), Portland, ME (164), South Bend-Elkhart, IN (166), and
Lincoln, NE (174). Finally, the seven small markets are: Topeka, KS (185), Fargo-
Valley City, ND (216}, Wichita Falls, TX Lawton, OK (250), Billings, MT (255), Grand
Junction-Montrose, CO (259), Rapid City, SD (268}, and Cheyenne, WY -Scottsbluff, NE
(282).

For purposes of the study, data for AM and FM stations in each market were
combined, categorized by ownership and presented in table format. An additional table
for each market is also presented which lists the top four owners in terms of their
individual and collective market shares. Market share is defined by the Local
Commercial Share.***

Notes:
The only modifications made to the data reflect the addition of Madison County,

KY to the boundaries of the Lexington, KY market from 1993 to 2001. Madison County
encompasses the cities of Richmond and Berea. Consequently, a FM and AM radio
station was excluded from the analysis in both cities. The stations are: WCBR (1110
AM) and WLRO (101.5 FM) in Richmond and WKXO (1500 AM) and WLFX (106.7
FM) in Berea.

* Source: Investing in Radio 1994, BIA Publications, Inc. (1* Edition. 1994); Investing in Radio 2001,
BIA Publications, Inc. (3rd Edition. 2001)

** Metro Rank denotes the ranking of market by size of population based on the U.S. census.

*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non-
commercial stations.
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Radio Station Ownership in New York City, NY: 1993 versus 2 001 {2001 Metro Rank: 1**)

1993
(Station/Calls)

Owner

2001
(Station/Calls)

WXRK (92.3)
WEAN (660)
WZRC (1480)

Intinity Bestg Corp

WXRK(92.3)
WCBS (101.1)
WNEW (102.7)

WFAN (660)
WCBS (880)
WINS (1010)
- WDRE (92.7) Jarad Bestg Co Inc WLIR{92.7}
: WDRE (98.5)
WSKQ{97.9) Spanish Bestg WPAT(93.1)
WSKQ (97.9)
WRTN (93.9) Hudson WRTN(93.5)
WMIC (94.3) Greater Media WMIQ (983)
WMJIQ (98.3) WDHA (105.5)
WGSM (740) WWTR (1170)
WCTC (1450) WMTR (1250)
WCTC (1450)
WKIY (98.3) Barnstable Bestg WMIC(94.3)
WIILL (1100) WKIY (98.3)

WBZ(O (103.1)
WRCN (103.9)
WHLI (1100)

WEME (94.7)

Family Stations Inc

WFME (94.7)

WPLJ (95.5}) ABC Radio Inc WPLJ (95.5)

WABC (770) WABC (770)
WQEW (1560)

WQXR (96.3) New York Times Co WQXR (96.3)

WQEW (1560

WQHT (97.1) Emmis WQHT (97.1)
WRKS (98.7)

WQCD (101.9)

WBLS (107.5)
WLIB (1190)

[nner City Bestg

WBLS (107.5)
WLIB (1190)

WMCA (570} Salem Comm Corp WMCA (570)
WWDIJ (970)
WOR (710) Buckley Bestg Corp WOR (710)
WEVD (1050) Forward Bestg Inc WEVD (1050)
WBBR (1130) Bloomberg Comm, Inc. WBBR (1130)
WWRYV (1330) Radio Vision WWRV (1330)
WNWEK (105.9) Multicultural Bestg WPAT (930)
WNSW (1430)
WZRC (1480)
Long Is. Muli-Media WLUX (540)
Cox Radio Inc WHFM (95.3)
WKHL (96.7)
WBARB (102.3)
WBLI (106.1)
| Clear Channel WALK (97.5)

* Source: [nvesting in Radio 1994, BIA Publications, Inc. (1% Edition. 1994); Investing in Radio 2001,
BIA Pubiications, Inc. (3rd Edition. 2001)

** Metro Rank denotes the ranking of market by size of population based on the U.S. census,

*** The Local Commercial Share is the average share for the prior 12-month period (beginning the

previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non-
commercial stations.
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—

WHTZ (100.3)
WKTU (103.5)
WAXQ (104.3)
WTIM (105.1)

WLTW (106.7)

’ WALK (1370)
: Millennium Radio WILK (94.3)

g WEKXW (101.5)

[ ! Vulcan Ventures Ine WSNR (620)
[ K Radio Inc WGSM (740)
: Polnet Comm Litd WRKL (210}
Unjversal Bestg WVNJ (1160)

Aurora Comm

WFAS (1230)
WFAS (103.9)

WFAF (106.3)

"""" Hispanic Bestg Corp WADO (1280)
Alexander Besty WRCR (1300)

Mega Comm Inc WNNY (1380)

Pamal Broadcasting

T WLNA (1420)
WHUD (100.7)

Mariana Bestg Inc WGHT (1500)
Access 1 Comm. WWRL (1600)

Radio Unica WIDM (1530)
WWRU (1660)
Pillar of Fire WAWZ (99.1)

Hispanic Bestg

WCAA (105.9)

Big City Radio

WWXY (107.1)
WWZY (107.1)
WYNY (107.1)

WHTZ {100.3)

Shamrock Bestg Inc

WHUD (100.7)

Radio Terrace LP

WCBS (101.1)
WCBS (880)

CBS Inc

WQCD (101.9)

Tribune Bestg Co.

WBADB (102.3)

Liberty Bestg Corp

WNEW (102.7)
WINS (1010)

Westinghouse Bestg

WBZO (103.1)

Shore Media Inc

WYNY(103.5)

Bestg Partners Inc

WFAS (103.9)
WEAS (1230)

CRD Bdestg Corp

WPAT (93.1) Park Comm Inc
WPAT (930)
WILK (94.3) D &F Communications
WALK (97.5) American Media Inc
WALK (1370)

| WRKS (98.7) Summit Comm Group

' WRCN (103.9)

Starr, Gary, etal

l

| WNCN (104.3)

Newco Holdings

[

| WMXV (105.1)

Bonneville Intl

|

* Source: Investing in Radio 1994, BIA Publications, Inc. (1% Edition. 1994); Investing in Radic 2001,
BIA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.

*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non-

commercial stations.
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WDIHA (1035.5)

Northern NJ Radio

WBLI (106.1)

Beck-Ross Comm

IWLTW (106.7)

Viacom [n¢c

| WSKQ (620) Spanish Bestg System ]1
WWDJ (970) H.E. Ltd Partnership

I WADO (1280) Spanish Radio Niwk

| WLIR (1300) Brenner, Zev

WKDM (1380)

United Bestg

“WNIR (1430)
_ WWRL (1600)

| Douglas Bestg

National Black Ntwk

-

.
Market Ownership
1993 2001
# of Stations; | # of #of #of
Independent Stations: Independent
Owners: Owmers:
[ 57 43 |75 36 i
Top 4 Local Commercial Shire Owners***
1993 2001
Owner Avg LCS [ Owner | Avg LCS
1. Capital 9.1% 1. Clear 24.2%
Cuies/ABC Channel
2.CBS Inc 8.9% 2. Infinity 21.2%
Bestg Cop
3. Infinity Bestg | 7.6% 3. Emmis 13.8%
Corp |
4. Westinghouse | 7.4% 4. Spanish 8.1%
Besty Bestg
TOTAL 33.0% TOTAL | 67.30%

* Source: Investing in Radio 1994, BIA Publications, Inc. (1% Edition. 1994); [nvesting in Radio 2001,
BIA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.

*** The Locat Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non-

conmunercial stations.
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Radio Station Ownership in Los Angeles, CA: 1993 versus 2001 {2001 Metro Rank: 2**)

| 1993 | Owner 2001 E
[_(Statien/Calls) (Station/Calls) !
. KRTH (101.1) Infinity Bestg Corp KCBS (93.1) F
| KROQ (106.7) KTWV (94.7) |
j KLSX (97.1)

KRTH (101.1)
KROQ (106.7)
KFWB (980)
KNX (1070)

KLAX (97.9)

Spanish Bestg

KFSB (93.5)
KFSG (93.5)
KXOL (96.3)
KLAX (97.9)

KLOS (93.5)
KABC (790)

ABC Radio Inc

KLOS (95.5)
KDIS (710)

KABC (790)
KSPN (1110)

KJLH (102.3)

Taxi Prod Inc

KJLH (102.3)

KKGO (105.1)

Mt Wilson FM Bestrs

KMZT (105.1)

KOJY (5409 KJAZ (1260)
KIQI(1260)

KWVE (107.9) Calvery Chapel KWVE (107.9)
KPWR (105.9) Emmis KZLA (93.9)

KPWR (105.9)

. KGER (1390) Salem Comm Corp KFSH (95.9)
KKLA (99.5)
KRLA (870)
KXMX (1190)
KFOX (93.5) Chagal Comm KFOX (1650)
KWEKW (1330) Lotus Comm Corp KIRN (670)
% KWKU (1220)
KWKW (1330)
KBRT (740) Crawlord Bestg Co KBRT (740)
KTYM (1460) Trans America Bestg KTYM (1460)
Clear Channel KKHT (92.3)
KVVS (87.7)
KYSR (98.7)

KIIS (102.7)
KOST (103.5)
KBIG (104 3)
KLAC (570)
KFI (640)
KACD (830)
KXTA (1150)

Entravision Comm

KSSE (97.5)
KSSC{103.1)
| KSSD (103.1)

Liberman Bestg Inc

KBUA (94.3)
KWIZ (96.7)

* Source: Investing in Radio 1994, BIA Publications, Inc. (1™ Edition. 1994); Investing in Radio 2001,
BIA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.

*** The Local Commercial Share is the average share for the prior 12-month period (beginning the

previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non-
commercial stations.
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KBUE (105.5)

KHI (930)
- KVUE (1480)
i Astor Best Group KMXN (94 .3)
‘ Hispanic Besty KRVC(C (98.3)

KSCA (101.9)
KRCD (103.9)

KLVE(107.5)
B Radio One Inc KKBT (100.3)
;_ Multicultural Bestg Inc KALI(106.3)
Gold Coast Bestg KGMX (106.3)
KWIL (1380}
KUTY (1470)
| Big City Radio KLYY (107.1)
| Catholic Radio KPLS (830)
| Multicultural Bestg KALI (900)
| KYPA (1230)
KAZN (1300)
KMRB (1430)
Hispanic Bestg Corp. KTNQ (1020)
Hi-Favor Bestg LLC KLTX (1390)
Vulcan Ventures [nc KMPC (1540)
Radio Unica KBLA (1580)

| KKBT (92.3) Everpreen Media Corp
| KCBS (93.1) CBS Inc
KNX (1070)
KZLA (93.9) Shamrock Besty Inc
KLAC (570)
KIKK (94.3) Aries Comm
KMGX (94.3) Buckley Besty
KTWV (94.7) Westinghouse Besty
KFWB (980)
KEZY (95.9) WIN Comumunications
KORG (1190)
KFSG (96.3) Int’] Foursquare Ch
KWIZ (96.7 Douglas Bestg
KMAX (107.1)
KLSX (97.1) Greater Media
KRLA (1110)
KMNA (98.3) El Dorado Comm
KYSR (98.7) Viacom Inc
KXEZ (100.3)
KKLA (99.5) New Inspiration Best
KLIT (101.9) CGolden West Bestrs
KMPC (710)

KIIS (102.7)
KHS (1150)

Gannett Co.

KBJZ (103.1)
KAJZ (103.1)

Kelshe Comm, LP

KOST (103.5)
KFI (640)

Cox Enterprises

* Source: Investing in Radio 1994, BIA Publications, Inc. (1% Edition. 1994); Investing in Radio 2001,

BIA Publications, Inc. (3rd Edition, 2001)

** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
**¥ The Local Commercial Share is the average share for the prior 12-month period (beginning the

previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non-
commercial stations.
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[ KACE (103.9)

All Pro Bestg

KBIG (104.3) ! Bonneville Intl
KNAC (105.5) Keymarket Comm
KBLA (1580)

KYMS (106.3)

[nterstate Besty

KGMX (106.3)

Eric Chandler Comm

KLVE(107.5)

Heftel Bestg Corp

KTNQ (1020)
KPLS (830) Orange County Bestg
KIEV (870) S0 Calif Besig
| KGRB {900) i Burdette & Assoc
| KKHIJ (930) Liberman, Jose & Leonard
s KWIZ (1480}
"KGFJ (1230) East-West Bestg Inc
KPPC (1240) Universal Bestg

KAZN (1300)

Pan Asia Bestg Inc

KALI(1430)

United Bestg Co

| KXED (1540)

Spanish Bestg System

Market Qwnership

1993 2001
# of Stations: | # of #of #of
Independent Stations: Independent
Owners: Owners:
02 44 [ 69 27
Top 4 Local Commercial Share Owners***
1993 2001
Owner Avg [ Owner [ Avg LCS
LCS
1. Cox Enterprises 10.5% 1. Clear Channel 23.7%
2. [nfinity Bestg Corp | 8.8% 2. Infinity Bestg Corp | 21.6%
3. Capital Cities/ABC | 8.2% 3. Hispanic Bcestg 15.0%
4. Heftel Bestg Corp | 6.2% 4. Emmis 7.1%
TOTAL 33.70% TOTAL 67.40%

* Source: Investing in Radio 1994, BIA Publications, Inc. (1* Edition. 1994); Investing in Radio 2001,

BIA Publications, Inc. {3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.

*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Sunumer ratings period) adjusted for lost listening to out-of-market and non-

commercial stations.
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Radio Station Ownership in Chicago, IL: 1993 versus 2001 (2001 Metro Rank: 3*%)

(1993 Owner 2001 T
{Station/Callsy (Station/Calls)
WYCA (92.3) Crawford Bestg Co WPWX (92.3)
WYBA (102.3)
3 WYCA (106.3)
WCBR (92.7) Darrell Peters Prod
WXRT (93.1) Diamond Bestg Ine
WSCR (820} !
WSBC (1240) |
| WITW (93.5) | New Horizons Comm

WLIT (93.9)

Viacom Inc

S I O

| WIKL (94.3) Elgin Besmg Co

| WLS (94.7) ABC Radio Inc WZZN (94.7)
WLS (890) WLS (890)

i WMVP (1000)

WRDZ (1300) .
WIIL (95.1) Independence Bestg
WLIP (1050)
WNUA (95.5) Pyramid Comm

| WKKD (95.9) WKKD, Inc |

! WBBM (96.3) CRBS Inc
WBBM (780)

WLLI(96.7) UNQ Bestg Corp

WIOL (1340)

WNIZ (96.9) N Illinois Bestg Co
| WNIB (97.1) Northern Illinois

T WLUP (97.9) Evergreen Media Corp
WWBZ (103.5)

WMVP (1000) |

| WCCQ (98.3) CHB Venture
WEMT (98.7) Chicago Educ TV Assn
WUSN (99.5) Infinity Bestg Corp WXRT (93.1)

WJIMK (104.3) WBBM (96.3)

WJID (1160) WUSN (99.5)
WIMK (104.3)
WCKG (105.9)
WSCR (670)

; WBBM (780)

[ WBUS (99.9) Gene Milner Bestg i
WPNT (100.3) Century Bestg |
WKQX (101.1) Emmis Radio Bestg WKQX (101.1) |
WTMX (101.9) Bonneville Intl WTNX (96.9)

- WDRV (97.1)

WLUP (97.9)
) WNND (100.3)
, WTMX (101.9)
WXLC (102.3) ! H & D Best Group
WKRS (1220) k
| WEMG (102.3) | Holtzelaw, Kelly | R

* Source: Investing in Radio 1994, BIA Publications, Inc. (1% Edition. 1994); Investing in Radio 2001,

BIA Publications, Inc. {3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the

previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non-
commercial stations.
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[ WVAZ(102.7)

)

Bestg Partners

FWVVX (103.1)

I
i

Douglas Bestg

I WNDZ (750) .
{ WABT (103.9) ! Atlantic Morris Best
PWOJIO (105.1) : Tichenor Media
WIND (560) |
| WZSR (105.5) ‘ Pride Comm LP
WAIT (850) |
WCKG(105.9) ‘ Cox Enterprises
WYSY (107.9) i
WIPC (106.3) \l Johnson Publishing
WIPC (950) 5
WYLL (106.7) + Salem Comm Corp WZFS (106.7)
1 WYLL (1160)
WZVN (107.1) | Gracol Bestg Corp
WGCI(107.5) Gannett Co :
WGCT (1390) f
WMAQ (670) | Westinghouse Bestg }
WGN (720) I Tribune Bestg Co WGN (720)
WOPA (1200) Valezquez, Arthur
WIJOR (1230) Colby Bestg '
WEDC (1240} Foreign Language ;
WCRW (1240) Jacker Family Trust
 WWCA (1270} Willis Family Bestg
! WBIG (1280) McNaughton, J., Trstee WIKL (94.3)
WBIG (1280)
‘ WRMN (1410)
WTAQ (1300) Lotus Comm Corp
WKTA (1300) Polnet Comm WNVR (1030)

WKTA (1330)

WLTH (1370) Illiana Bestg Inc
WVON (1450) Midway Bestg WVON (1450)
WCEV (1450) Migala Comm Comp WCEV (1450)
WCEJ (1470) Liberty Temple Chrch
WPNA (1490) Natl Polish Alliance WPNA {1490) i
WWHN (1510) Hawkins, Raymond WWIIN (1510) :
WBEE (1570) Mariner Bestrs Inc WRBEE (1570)
WCGO (1600) Word of Faith Inc
Big City Radio WDEK (92.5)
WKIE (92.7)
WKIF (92.7) i
WXXY (103.1) 5
WYXX (103.1)
NextMedia Group WITW (93.5)
WIIL (95.1)
WERV (95.9)
WLLI (96.7)
WBVS (100.7)
WXLC (102.3)
WZSR (105.5)
L WAIT (850)

* Source: Investing in Radio 1994, BIA Publications, Inc. (1% Edition. 1994); Investing in Radio 2001,
BIA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.

*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non-

commercial stations.
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WLIP (1050)
WKRS (1220)
WIOL (1340)
WKKD (1580)

Clear Channel

WLIT (93.9)
WNUA (95.5)
WVAZ (102.7)
WKSC (103.5)
WGCI (107.5)
WGCI (1390)

WCCQ (98.3)

| Three Eagles
|

Window to World

WEMT (98.7)

Entravision Comm

WRZA (99.9)

M&M Broadeasting

WXRD (103.9)
WZVN (107.1)

.

Entravision Comm

WZCH (103.9)
WNDZ (750)

IL Bible Institute

WCFL (104.7)

| Hispanic Bestg

WOJO (105.1)

WIND (560) :
WLXX (1200) |
Porter County Bestg WLJE (105.5) |
[ W AKE (1500) \
[ STARadio Corp WYKT (105.5) i
| Nelson Enterprises WSPY (107.1) |
WEXW (1480)
WCSJ (1550) i
Spanish Bestg WLEY (107.9) :
. NewsWeb Comp WCSN (820)

| WSBC (1240) ;
WCFJ (1470) 1
| Radio Unica WNTD (950) \
| Birach Bestg Corp WNWI (1080) l
| St. George Besty WIOB (1230) |
| I Willis Family Bestg WWCA (1270) |
| Wiltiams, Marion R. WLTH (1370) ]

| Leveton Comm Inc WEEF (1430)

T | Kovas Comm [ WONX (1590)

WDDZ LLC WPIX (1500)

Joseph J Gentile WIIG (15307
B Q Broadcasting WCOGO (1600) |
t_ WPW Broadcasting WMCW (1600) ]

* Source: Investing in Radio 1994, BIA Publications, Inc. (1* Edition. 1994), Investing in Radio 2001,

BIA Publications, Inc. (3rd Edition, 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the

previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non-
commercial stations.
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Market Ownership

1993 2001
# of Stations: | #of # of #of
Independent Stations: independent
Owners: Owrners:
[ 68 52 38 40
Top 4 Local Commercial Share Owners***
1993 2001
Owner J Avg Owner Avg LCS
i LCS
| I Infinity Bestg Corp | 13.4% {. Clear Channel 24.9%
2. CBS Inc. 102% | 2. Infinity Bestg Corp | 19.2%
3. Gannett Co. 9.8% 3. Bonneville Intl 12.3% 1
4. Evergreen Media | 9.4% 4. ABC Radio Inc 8.2% ;
Corp. !
TOTAL P42 8 TOTAL 64.6% |

* Source: Investing in Radic 1994, BIA Publications, Inc. (1% Edition. 1994); Investing in Radio 2001,

BIA Publications, Inc. (3rd Edition. 2001)

** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (begimiing the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non-

comumercial stations.
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Radig Station Ownership in San Francisco, CA: 1993 versus 2001 (2001 Metro Rank: 4*%)

[ 1993
| (Station/Calls)

TO‘vncr

2001
(Station/Calls)

! Chase Radio

KFIO (92.1)
KCNL (104.9)

Clear Channel

KSJO (92.3)
KYLD (94.9)
KISQ (98.1)
KUFX (98.5)
KIOI (101.3)
KKSF (103.7)
KMEL (106.1)
KNEW (910)
KABL (960)

Spanish Bestg

KXJO (92.7)

Emerald City Radio

KFGY (92.9)
KMGG (97.7)
KXFX (101.7)
KSRO (1350)

KOME (98.5)

Infinity Bestg Corp

KYCY (93.3)
KBAY (94.5)
KLLC (97.3)
KFRC (99.7)
KITS (105.3)
KEZR (106.5)
KFRC (610)
KCBS (740)
KYCY (1550)

KZST (100.1)

" Redwood Empire

KIZY (93.7)
KZST (100.1)

KRTY (95.3)
KARA (105.7)
KLIV (1590)

Empire Bestg Corp

KRTY (95.3)
KARA (105.7)

Alta Bestg Co

KUIC (95.3)
KKIQ (101.7)

KOIT (96.5)
KOIT (1260)

Bonneville Int]

KZQZ (95.7)
KOIT (96.5)
KDFC (102.1)
KOIT (1260)

KFOG (104.5)
KNBR (680)

Susquehanna

KFFG (97.7)
KFOG (104.5)
KSAN (107.7)
KNBR (680)
KTCT (1050)

-

Hispanic Bestg

KSOL (98.9)
KZOL (99.1)

-

Entravision Comm

KBRG (100.3)
KLOK (1170)

| KFAX(1160)

Salem Comm Corp

KSFB (100.7)

* Source: [nvestng in Radio 1994, BIA Publications, Inc. (1* Edition, 1994); Investing in Radio 2001,
BIA Publications, Inc. (3rd Edition. 2001)

** Metro Rank denotes the ranking of market by size of population based on the U.S. census.

*** The Local Commercial Share is the average share for the prior 12-month period (beginning the

previous Fall through the Summer ratings period) adjusted for lost listenting to out-of-market and non-
commercial stations.
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KFAX (1100)

R

‘ KSFB (1220)
KBLX (102.9) \ Inner City Besty KBLX (102.9)
KBLX (1400) KVTO {1400}
: KVVN (1430)
R Results Radio KMHX (104.1)
; KRPQ (104.9)
| Family Stations [nc KEAR (106.9)
KGO (310} | ABC Radio Inc KSFO (560)
KGO (810)
| KMKY (1310)
Radio Unica KATD (990)
; KIQI (1010) '
| | Baybridge Com KDYA (1190)
'. KDIA (1640)
Duharte Carlos A KZSF (1370) i
Multicultural Bestg KEST (1450) i
KSIX (1500)
| Amer Radio Brokers KCKC (1480) i
FECTID (100.7) Mt Wilson FM Bestrs KJQI (1510) ‘:

KTID (1510)

L KZWC (92.1)

Z Spanish Network

KSJO (92.3)
KSJX (1500

BayCom Partners

KIAZ{(92.7)

Sunrise Bank of CA

KVVV (92.9)
KXFX (101.7)
KSRO (1350)

Fuller-Ieffry Group

KYA (93.3)
KSFO (560)S

First Bestg Co

KUFX (94.5)

Kool Comm Inc

KSAN (94.9)
KABL (98.1)
KNEW (910)
KABL (960)

Shamrock Bestg [ne

KUIC (93.3)

Quick Bestp Inc

KKHI (95.7)
KKHI (1550)

Westinghouse Bestg

KRQR (97.3) CBS Inc

KCBS (740)

KHQT (97.7) Anaheim Bestg Corp
KMGG (97.7) Liggett Best Group
KSRY (98.9) Viacom Inc

KSRI (99.1)

i KFRC (99.7)

KFRC (610}

Alliance Bestg

KBAY (100.3)
KKSJ{1370)

Golden Pacific

KIOI (101.3)
KMEL (106.1)

Evergreen Media Corp

KKIQ(101.7)

Tri Valley Bestrs

* Source: Investing in Radio 1994, BIA Publications, Inc. (1™ Edition. 1994); Investing in Radig 2001,
BIA Publications, Inc. (3rd Edition. 2001)

** Metro Rank denotes the ranking of market by size of population based on the U.S. census.

*** The Local Commercial Share is the average share for the prior 12-month period {beginning the

previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non-
commercial stations.
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L KDFC (102.1)
| KKSF (103.7)
- KDFC (1220)

i Brown Bestg Co

KBRG (104.9)
 KLOK {1170)

i EXCL Comm Inc

"KRPQ (104.9) Sunrise Bestg Co [1d -
| KITS (105.3) Entercom
| KEZR (106.5) | Levitt James & John

| KEAR (106.9)

| Famly Stations Inc

"KSOL (107.7)

! Velasquez Arthur

| KATD (990) People’s Radio Inc

| KIQI (1010) Oro Spanish Bestg
KOFY (1050) Pacific FM Inc
KAZA (1290} | Radio Fiesta

KDIA (1310)

l Brown W & Harris E

|

_

i
=

KNTA (1430)

| Imperio Enterprises

[ KEST (1450)

| Douglas Bestg

Market Ownership

1993 2001
# of Stations: | # of & of #of i
Independent Stations: Independent \
Owners: Owners: i
62 40 | o5 | 23 ]
Top 4 Local Commercial Share Owners***
1993 2001
Qwner P vy Cwner Avg LCS
r | LCS J
1. Evergreen Media Fo 7 l. Clear Channel 26.8%
Corp i -
2. Capital Cities/ABC | 9.0% | [ 2. Infinity Bestg ! 20%
3. Susquenhanna | 8.5% | 3. Bonneville Intl | 13.4% B
4. CBS Inc 3. | 4. ABCRadioInc | 12.1% _~
TOTAL [362% | [ TOTAL [ 72.3% }.

* Source: Investing in Radio 1994, BIA Publications, Inc. (1* Edition. 1994); Investing in Radio 2001,
BIA Publications, [nc. (3rd Edition. 2001)

** Metro Rank denotes the ranking of market by size of population based on the U.S. census.

Hopok

The Local Comunercial Share is the average share for the prior |2-month period (beginning the

previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non-

commercial stations.
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Radio Station Gwnership in Philadelphia, PA: 1993 versus 2001 (2001 Metro Rank; 5**)

1993 ; Ohwner 2001
| (Station/Calls) | (Station/Calls)
- WXTU (92.5) | Beasley Best Group WXTU (92.5) r

WTEL (360) | WPTP (96.5) }

| WTMR (800) |
. . WWDB (860) i

WMMR (93.3) ; Westinghouse Bestg :
KYW (1060) »
CWYSP (94.1) ‘ Infinity Bestg Corp WYSP (94.1)

WIP (610) WOGL (98.1)

WIP {610)
KYW (1060)
WPHT (1210)

WFLN (95.7) Marlin Bestg Inc
I WWDB (96.5) Panache Bestg LP
TWPST (97.5) Nassau Bestg Holding. WPST (97.5)

WOGL (98.1) CBS Inc
WOGL (1210} | i
WUSL (98.9) ! Eskridge M Recvr ;
| WIBR (99.5) CRB Bestg Corp
i WIBR (1290)
WPLY (100.3) Lerner, Daniel M

WBEB (101.1)

WEAZ-FM Radio Inc

WI0Q (102.1)

i EZ Communications

WMGK (102.9)
WPEN (9350)

Greater Media

WMMR (93.3)
WMWX (95.7)

WPEN (950)
i WIBF(103.9) Jarad Bestg
[WYXR (104.5) Pyramid Comm
WDAS (105.3) Unity Bestg Network
WDAS (1480)
WHZ (106.1) Malrite Comim Group
WPHY (560) Salem Comm Cormp WFIL (560) ]
WZZD (990)
WWIZ (640) Mt Holly Radio Co
WVCH (740) WVCH Comm Inc WVCH (740)
WTMR (800) Gore-Overgaard Bestg
WURD (500) Willis Family Bestg

WZZD (890)

HE Ltd Partnership

WNAP (1110} GHB Bestg WNAP (1110)

WSS (1310) WSS Bestg

WHAT (1340) Anderson, William C

WPAZ {1370) Great Scott Bestg WPAZ {1370)

WCQOJ (1420) Chester County Bcestg WCHE (1520)

WNPV (1440) WNPV Inc WNPV (1440)
};WBCB (1490) Pragressive Bestg Co WBCB (1490)
. WPGR (1540) All Star Radio Inc

Glen Mills School WZZE (97.3)

* Source: Investing in Radio 1994, BIA Publications, Inc. (1™ Edition. 1994); Investing in Radio 2001,

BIA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the

previous Falf through the Summer ratings period) adjusted for lost listening to out-of-market and non-

commercial stations,
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o " Clear Channel WUSL (98.9) ?
i | WLCE (104.5) ;
|i | WDAS (105.3) T
! ! WJIZ (106.1) g
[ 1 WDAS (1480) o
i | NextMedia Group WIBB (99.5)
[ | Radio One Inc WPLY (103.9)
o | Mega Comm Inc WEMG (104.9) !
| | WEMG (900) |
] WSSJ{1310) :
I | ABC Radio Inc WWJZ (640)
! { Salvation Besig Co WPHE (690)
; | tnner City Bestg WHAT (1340)
" | Forsythe Bestg Co WNJC (1360) R
i WCOJ Radio Co WCOJ {1420) |
( Real Life Besty, WIFI (1460) R
| New World Radio WNWR (1540) !
! Holy Spirit Radio WISP (1570)
i | Mount Ocean Media WPWA (1590)
Market Ownership
1993 2001
| # of Stations; ! # of ‘] #of # of
[ndependent Stations: Independent
Owners: Owners:
38 13 4 L4l 25
Top 4 Local Commercial Share Owners***
1993 2001
Owner | Ave ] Owner Avg LCS
] FLCS L
1. Westinghouse P15 1. Clear Channel 30.6%
Bestg |
[ 2. Infinity Bestg Corp | 11.4% 2. Infinity Bestg Corp | 24.9%
| 3. Greater Media 19.7% 3. Greater Media 11.3%
4. EZ 7.3% 4. Beasley Best 8.4%
' Communications ‘ Group
| TOTAL | 43.5% L TOTAL 1 75.2%

* Source: Investing in Radio 1994, BIA Publications, Inc. (1¥ Edition. 1994); Investing in Radio 2001,

BIA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of murket by size of population based on the U.S. census.
*** The Local Commercial Share is the average share for the prior 12-month period (beginning the

previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non-

comrercial stations.
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Radio Station Ownership in Dallas-Fort Worth, TX: 1993 versus 2001 {2001 Metro Rank: 6**)

1993
(Station/Calls)

Owner

2001
{Station/Calls}

Metro Bestrs-TX Inc

KXEZ (92.1)
KHYI(95.3)

Clear Channel

KZPS (92.5)
KEGL (97.1)
KDGE (102.1)
KDMX (102.9)
KHKS (106.1)
KTRA (1190)

KPLX (99.3)
KLIF (570)

Susquehanna Radio

KKMR (93.3)
KPLX (99.5)
KTDK (104.1)
KLIF (570)
KKLF (950)
KTCK (1310)
KTBK (1700)

Hispanic Bestg Corp

KLNO (94.1)
KHCK (99.1)
KHCK (99.1)
KDXT (106.7)
KDXX (107.9)
KESS (1270)
KDXX (1480)

Radio One Inc

KTXQ (94.5)
KBFB (97.9)

Salem Comm Corp

KLTY (94.9)
KWRD (100.7)
KSKY (660)

LSCS (96.3)
WRBAP (820)

ABC Radio Inc

KSCS (96.3)
KMEO (96.7)
KESN (103.3)
KMKI (620)
WBAP (820)

KVIL (103.7)
KVIL (1150)

Infinity Bestg

KLUV (58.7)
KRBV (100.3)
KVIL (103.7)
KYNG (105.3)
KOAI (107.5)
KRLD (1080)

WRR (101.1)

City of Dallas

WRR (101.1)

Entravision Comm

KZMP (101.7)
KZMP (1540)
KRVA (1600)

KKDA (104.5)
KKDA (730)

Service Bestg Corp

KKDA (104.5)
KRNG (105.7)
KKDA (730)

L

Spanish Bestg

KTCY (104.9)
KXEB (910)

* Source: Investing in Radio {994, BIA Publications, Inc. (1% Edition. 1994); Investing in Radio 2001,

BIA Publications, Inc. (3rd Edition. 2001)
** Metro Rank denotes the ranking of market by size of population based on the U.S. census.

*** The Local Commercial Share is the average share for the prior 12-month period (beginning the
previous Fall through the Summer ratings period) adjusted for lost listening to out-of-market and non-

commercial stations.




